TWO TWENTY FULL BRANDING

Two Twenty Degrees

The temperature where the coffee gets the perfect
roast and from this the story began.

At Two Twenty Degrees they believe that perfect
coffee should be delivered any and everywhere,the
on wheels concept let their business expand and
cover there catering operations efficiently, there
carts are fully equipped to cater the full coffee
range and an exceptional experience thanks to the
plug & play engineering.

They locate their carts for event catering or for long
leasing contracts, Two Twenty Degrees are open for
any business collaboration starting from event cate-
ring till franchise opportunities.
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TWO TWENTY FULL BRANDING

Catering .

#keep it ontwo twenty®
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Redbird

Is a fast dining restaurant which is made to serve
fine dining quality in a fast food style & being the
space for everyone looking for a relief, recalling
precious memories & creating new ones while enjo-
ying a fast valuable meal.

Founded & driven by an entrepreneur & a chief,
they had a sublime vision to redefine fast food in
Egypt by combining fine dining quality & fast dining
service to create a whole new dining experience.



REDBIRD

FAST DINING RESTAURANT

Old Logo

RED BIRD REVAMP
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RED BIRD REVAMP
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BLENDYS FULL BRANDING

Blendys

The blend started from the very beginning,
after a successful co-operation between Giko
hospitality & Airzone they started to launch
their first united project under the umbrella of
Blendys, benefiting from our past retail and
entertainment experience Giko hospitality and
airzone are promising to create ultimate taste
and entertainment experience.
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BLENDYS FULL BRANDING
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Gacha

Means tree in Bengali language. The tree
that branches nature in each and everything
we provide. Every single branch of this tree
impersonates how far we want to surmont.
Crafting cofee with art, for more sophistica-
ted experience Gacha adopts art in all
aspects delivering outmost quality in every
moment. Besides offering a wide range of
coffee selections they provide selected and
sophisticated superior quality eats to justify
the demand for complete coffee and dining
experience.



option A

Gacha

Brand colors O.A

Light
Dark  #cd22b Deep #006000

GACHA FULL BRANDING

option B option C

(;aﬁ:}hi G‘ai;;a;

Brand colors OB

Dark #eA2i2b Deep #006000
Red Green

BY BRANDBOXCAI

smooth
grayish 8
orange.

option D

% % B

raphite #203133 -'focalpoim
Gray

Brand Icon

as a robust tree or shnb
W about 10 metres, It
flowers rregularly, taking
about 10-11 months for
chetries to ripen, prochuc-
ing oval-shaped beans



GACHA FULL BRANDING
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GACHA FULL BRANDING
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Inspired from people to people



The tree of life is a symbol of a fresh start on life,
positive energy, good health and a bright future.

A symbol of connection to all things. The tree has
roots that reach deeply into the soil, acknowledging

its connection to, and accepting nourishment from,
Mother Earth.

ICON DETAILS

BY BRANDBOX CAl
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BLACK WHITE&GRAY ee



INSPIRED FROM THE BRAILLE READING METHOD

With our five senses intact, perceive fashion. It's not
only about what we see, but also what we feel or
what we hear when we stroke the cloth. Our clothes
can transmit emotions in many ways, if we learn to
perceive them.
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PROPOSED CONCEPT & GRID FOR BWG BY BRANDBOXCAI



«x:Crucials ==Crucials

©@RE NVM, WHO CARES IT'S AN EXPERIENCE NOT JUST A BRAND SR E> NVM, WHO CARES IT'S AN EXPERIENCE NOT JUST A BRAND

BLACK VERSION WHITE VERSION

PROPOSED VERSION P1.1 FOR CRUCIALS BY BRANDBOXCAI PROPOSED VERSION P1.1 FOR CRUCIALS BY BRANDBOXCAI




RELATION BETWEEN MAIN BRAND & SBUS

MAIN BRAND

SUB-BRAND UNIT

CONCEPT BEHIND LOGO TYPFACE

Victorialine Victorialine

€ Northbound Southbound =
platform 1 platform 2
Victoria Stockwell
Oxford Circus Brixton
Euston

DARING TAGLINE FOCUSING ON BRAND EXPERIENCE

CHRE)

NVM, WHO CARES IT'S AN EXPERIENCE NOT JUST A BRAND

PROPOSED CONCEPT P1.1 FOR CRUCIALS BY BRANDBOXCAI
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CASA DI NOURELLE FULL BRANDING

Casa Di Nourelle

Full branding & Look book design for
the dubai based fashion brand ‘casa
di nourelle”. The brand identity revol-
ves around an upstart fashion brand
that's inspired from the islamic Cairo
architecture.

BY BRANDBOXCAI




CASA DI NOURELLE FULL BRANDING

Concept Color Palette/texture

The Design Grid is inspired
from the Mashrabeya
Concept to enhance the

Sand beige #f8eee?2
() Rosy brown #d7c7¢c2

Original identity for Casa () Darkbeige #cObdoc
de nourelle and Highlight ~ Beige #dad4cd
I rilsstor] @ cod#s7e

Possible Patterns

BY BRANDBOXCAI



CASA DI NOURELLE FULL BRANDING

CASA DI NOUR T
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CASA DI NOURELLE FULL BRANDING
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CASA DI NOURELLE FULL BRANDING
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ARABELLA PLAZA FULL BRANDING

Arabella Plaza

Full branding for arabella, the concept revolves
around creating a mark that’s inspired form the
venue's architecture with elegant lines that
don’t add noise to the consumer experience
and still be remarkable

BY BRANDBOXCAI



LOGO CONCEPT
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ARABELLA PLAZA FULL BRANDING

WATER MARK

|

T

™
T

TYPOGRAPHY

ABCDEF
GHIJKLM
NOPQRS
TU

ABCDEF
GHIKLM
NOPQRST
U
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abcdefghi
jkimnop

krstvwixyz

abcdefghi
jkimnop

krstvwxyz



Ahmed Adel
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ARABELLA PLAZA FULL BRANDING

L Q) Mall guide

ool 0l Juds

ARABELLA

PLAZA
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THANKYOU!

All projects presented in this portfolio where done on marketing
basis and fully executed after a market & pricing research to de-
liver the best for the client needs.

Projects presented in this portfolio are fully branded, illustrated
& executed by Yasser Eraky under the name of brandbox.

Copyrights remain for him & his clients.



